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Society for Voluntary Control of Fair and Exhibition Statistics (FKM)
FKM

Certificate Form for Exhibition Space, Numbers of Exhibitors and Visitors

Subcon China ­ China Industrial Subcontracting & Outsourcing Fair
CIF ­ China International Industry Fair

Venue Chongqing Exhibition Centre

Interval (years) every year

Dates 21.10.2007 ­ 23.10.2007

Industry sectors Subcontracting    (industry 96)
Industrial equipment, Maintenance (industry 41)

Statistics

Time 11 2005 11 2006 10 2007

Audit: no no no

Space (m2)

Space (net) 5,232 7,900 4,860

    hall space 5,178 7,900 4,860

        domestic 4,494 7,387 4,500

        Foreign 684 513 360

    outdoor space 54 0 0

        domestic 54 0 0

        foreign 0 0 0

Gross exhibition space
11,554 15,000 10,000

Exhibitors profile

Exhibitors 525 582 319

        domestic 477 519 288

        foreign 48 63 31

Visitors profile

Visitors 8,236 12,008 8,700

  Domestic 8,124 11,860 8,597

  Foreign 112 148 103

Trade visitors 8,236 12,008 8,700

   Domestic 8,124 11,860 8,597

   Foreign 112 148 103
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Society for Voluntary Control of Fair and Exhibition Statistics (FKM)
FKM

Certificate form for the trade visitor profile analysis

Total number of visitors 8,700 Position in the company/organization
Proportion of trade visitors 100% Entrepreneur, partner, self­employed

Region of residence
0.70%

Total Chinese 98.82% Managing director, board member, head of an

of which authority etc.
22.70%

Chongqing   50.85% Xizang 0.00% Senior department head, other employee with

Guangdong 6.00% Tianjin 1.43% managerial responsibility
41.84%

Guizhou 1.43% Shanxi 0.29% Department head, group head 12.78%

Hainan 0.57% Qinghai 0.57% Other salaried staff 21.06%

Hebei 1.14% Anhui 0.57% Other public service 0.14%

Henan 0.29% Shanghai 7.14% Skilled worker 0.08%

Hubei 0.86% Fujian 1.71% Lecturer, teacher, scientific assistant

Jilin 0.86% Beijing 2.86%
0.16%

Jiangsu 3.71% Liaoning 1.14% Trainee, student 0.12%

Ningxia 0.57% Jiangxi 0.57% Other 0.42%

Shandong 2.86% Hunan 0.29% Area of responsibility
InnerMongolia Heilongjiang

0.00% 0.57% Management 24.30%

Sichuan 6.00% Guangxi 1.14% Research/development/design 13.20%

Zhejiang 3.71% Gansu 0.29% Manufacture/production / 21.56%

Yunnan 1.14% Taiwan 0.86% Buying/procurement 1.78%

Xinjiang 0.00% HongKong 0.29% Marketing/sales/advertising/PR / / 38.28%

Shanxi 0.29% Macau 0.00% Other 0.88%

Total foreign: 1.18%
of which:

Influence on purchasing/procurement decisions

    EU 37.25% Yes, decisively 8.27%

    Rest of Europe 1.96% Yes, collectively 15.13%

    Africa 15.69% Yes, in an advisory capacity 54.62%

    North America 23.53% No 21.98%

    South & Central America 0 Frequency of visits to the trade fairs
    Middle East 5.88% Earlier events 61.24%

    East Asia 13.73% First visit 38.76%

    South Asia 0 Distribution of visitors on the days of the event

    Australia 1.96%  1st day 25.38% 2nd day 52.36% 3rd day 22.26%


